
Ripley Town Centre Stage 2
A New Retail Destination for Ripley
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The future retail heart of one of 

Australia’s fastest growing communities

Ripley Town Centre Stage 2 presents a rare 

opportunity to secure a position within the primary 

retail and commercial destination for the Ripley 

Valley Priority Development Area.

Strategically positioned within one of Australia’s 

largest urban growth areas, Stage 2 will build 

upon the success of the existing Coles-anchored 

town centre with the addition of Aldi and The 

Ripley, a new contemporary club and hospitality 

destination. Together, these major anchors will 

deliver an expanded mix of retail, dining, health, 

lifestyle and everyday services, creating a vibrant 

destination that serves the growing Ripley 

community.

Designed to become the civic and commercial 

heart of the region, Ripley Town Centre will service 

a rapidly growing population while creating 

a vibrant destination where people can shop, 

connect, work and gather.

At a Glance

Stage 1: 8,900sqm
Stage 2: 14,300sqm

Stage 3: Approx 40,000sqm

6.98M
Vehicles passing annually

63,500
Trade area population forecast 

to growing at 7.3% over the 
coming 5 years

150,400
Population by 2046

$1.01B
Trade area expenditure

$4B
Retail expenditure by 2046

200,000+
Ultimate catchment population
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“

“
A once-in-a-generation retail opportunity at the centre of 

Queensland’s fastest growing community.

131,000+
Residents planned within the 

Ripley Valley PDA
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The Heart of 
Ripley Valley

Ripley Town Centre occupies the most prominent 

retail position within the Ripley Valley Priority 

Development Area, approximately 8 kilometres 

south of Ipswich and just 42 kilometres from the 

Brisbane CBD.

Adjacent to the Centenary Highway, the centre 

enjoys exceptional visibility and accessibility, with 

almost seven million vehicles travelling past the site 

each year.

As the designated Urban Core for the Ripley Valley, 

the town centre has been planned as the region’s 

principal retail, commercial and community 

destination, supporting one of Australia’s largest 

masterplanned residential communities.

Ongoing investment in major road upgrades, 

future public transport infrastructure and 

surrounding residential development will continue 

strengthening Ripley Town Centre’s position as 

the dominant retail destination for the region. The 

addition of Aldi and The Ripley further enhances 

the centre’s appeal, creating multiple customer 

drawcards that will generate visitation throughout 

the day and into the evening.
 

One of Australia’s Fastest 
Growing Communities
Few locations in Australia are experiencing the scale 

of growth forecast for Ripley. 

 

The Ripley Valley Priority Development Area will 

ultimately deliver almost 49,000 new homes and 

accommodate more than 131,000 residents, creating 

an unrivalled long-term customer base for retailers. 

 

This exceptional growth is recognised on a national 

scale. Of 30 significant growth areas across Australia 

with populations exceeding 10,000 residents at the 

2021 Census, Ripley ranked as the second fastest-

growing region based on projected average annual 

population growth between 2021 and 2041—second 

only to Rockbank in Melbourne and ahead of major 

growth corridors including Aura, Park Ridge–Logan 

Reserve, North Perth Corridor, Yarrabilba and 

Molonglo (ACT). 

 

Significant residential communities including 

Providence, White Rock, Botanica and Amory 

are already driving sustained population growth, 

with thousands of new homes continuing to come 

online each year. Supported by major government 

investment in transport infrastructure, schools, health 

services and community facilities, Ripley is rapidly 

evolving into one of South East Queensland’s most 

important new cities.

Centenary Highway

R
ip

le
y
 R

o
a

d

M
ain

 S
tre

et

	 LIFESTYLE

1	 Pebbles Dog Park

2	 Faye Carr Park

3	 Spear Lily Park

4	 Ripley Police Station

5	 Ecco Ripley Parkrun

	 TRANSPORT

6	 Proposed Train Station

7	 Main Street Bus Stop

	 RETAIL & CONVENIENCE

8	 Little Piggy

9	 Amalfi Pizza & Pasta

10	 South Seoul	

11	 Proposed Petrol Station & Fast Food

12	 Coles Ripley
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A Market Built for Long-Term Success A Retail Destination Designed for the Future

Ripley Town Centre has been carefully 

masterplanned to evolve into a regional retail, 

lifestyle and commercial destination. 

 

Stage 2 will introduce an expanded mix of 

national retailers, specialty stores, food and 

beverage operators, health services and 

everyday convenience uses, including a new Aldi 

supermarket, complementing the existing Coles 

while strengthening the town centre’s role as the 

region’s primary shopping destination. 

 

Future stages will continue to deliver additional 

supermarkets, discount department stores, 

entertainment, commercial office space, medical 

facilities, childcare, fitness, and a new club and 

hospitality precinct, creating a vibrant mixed-use 

town centre unlike anything else within the western 

growth corridor. 

 

This staged delivery provides retailers with the 

opportunity to establish themselves early within 

a precinct that will continue to grow alongside 

its surrounding community for decades to come, 

benefiting from increasing visitation, expanding 

amenities and a thriving customer base.

Ripley Town Centre benefits from a young, affluent and family-oriented catchment with exceptional long-

term spending potential.

The current main trade area already comprises almost 63,500 residents and is projected to exceed 

150,000 people by 2046, with ultimate population expected to reach approximately 200,000 residents.

Annual retail expenditure is forecast to grow from approximately $1.01 billion today to more than $4 

billion, creating significant opportunities for retailers, food operators, medical providers and service 

businesses.

Key market characteristics include:

One of Australia’s fastest growing residential catchments

Young family demographic

Strong household income growth

High levels of local retail spending

Limited competing major retail centres

Significant future employment growth

Artist impression
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Available Opportunities

A range of tenancy sizes are available to suit established national brands, emerging retailers 

and independent operators. 

 

We are seeking expressions of interest from:

•	 Food & Beverage Operators

•	 Cafés & Casual Dining

•	 Medical & Allied Health

•	 Beauty & Wellness

•	 Fitness & Health Services

•	 Fresh Food & Specialty Food

•	 Retail & Lifestyle Brands

•	 Convenience & Everyday Services

Designed for Long-Term 
Success 

 

Every element of Ripley Town Centre has been carefully 

planned to maximise customer convenience, retailer 

performance and long-term visitation. Anchored by Coles, 

Aldi and The Ripley, Stage 2 delivers multiple reasons 

for customers to visit throughout the day—from grocery 

shopping and everyday services to dining, entertainment 

and community events. 

 

Stage 2 represents the next evolution of Ripley Town 

Centre, laying the foundation for a regional destination 

that will ultimately comprise more than 60,000sqm of retail, 

entertainment, commercial and community uses. 

 

As the surrounding population continues to grow, future 

stages will introduce additional supermarkets, national 

retailers, dining precincts, entertainment, commercial 

offices, medical facilities, childcare and lifestyle services, 

creating a vibrant mixed-use destination that will serve the 

region for generations.
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Secure your Place in the Future of Ripley

Be part of one of South East Queensland’s fastest growing retail destinations.

Ripley Town Centre Stage 2 offers a rare opportunity to establish your business at the heart of a thriving 

masterplanned community, surrounded by exceptional population growth, strong retail demand and long-

term investment.

Enquire today to discuss leasing opportunities.

Nick KellyNick Kelly

Managing Director

nick.kelly@handler.com.au

0403 134 213

handler.com.au

Disclaimer
Information contained in this document has been prepared by Handler Property for general information purposes only and is subject to 
change without notice. This document does not constitute an offer, warranty or representation in relation to Ripley Town Centre Stage 
2, any tenancy opportunity, future trade, profitability, design, layout or operational performance of the project. Interested parties should 
undertake their own independent investigations and obtain their own legal, financial, commercial and technical advice prior to entering into 
any agreement or arrangement. While care has been taken in the preparation of this document, Handler Property, the project owner and 
associated parties disclaim all liability for any loss or damage arising from any omission, error or inaccuracy contained within this document, 
to the maximum extent permitted by law. No part of this document may be reproduced or distributed without the prior written consent of 
Handler Property. All monetary amounts are expressed in Australian dollars unless otherwise stated.
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Mitch PilatMitch Pilat

Senior Leasing Executive

mitch.pilat@handler.com.au

0488 988 978


