AT THE CENTRE
OF IT ALL
LEASING OPPORTUNITIES

Creating homes and
co m m u n i t i e s t h a t
i m p r ove w i t h t i m e a n d
l a s t f o r g e n e ra t i o n s .
Sekisui House

POSITIONED
FOR GROWTH
AN EMERGING CITY CENTRE IS ON ITS WAY

Ripley Town Centre is set to become the bustling core
of the entire Ripley region1, boasting one of the fastest
growing populations in Queensland2.
It is the only designated sub-regional shopping centre
planned to serve the Ripley Valley Priority Development
Area (PDA)¹ and underpins future growth.
A place of unmatched convenience and connectedness
that resonates with lifestyles in the area.
A place that celebrates sustainable excellence and aims
to exceed expectations for all.
A visionary masterplanned community where commerce,
innovation, retail and amenity connects on all levels.
We invite you on the path to redefine mixed-use retail and
create a new world of shopping and business experiences.
Ripley Town Centre – the time is now.
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Urban Land Development Authority, Ripley Valley Urban
Development Area, Development Scheme October 2011
ABS, 3218.0 - Regional Population Growth, Australia, 2016-17
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THE RIPLEY REGION
EXCEPTIONAL GROWTH
Main trade area is expected to grow by 23.6% on average to 20201

IDEALLY LOCATED
Easy access to major road networks with a new bus service*
linking the Centre to Brisbane and Ipswich CBDs

SURROUNDED BY
Bursting with natural beauty and bordered by plentiful development
and infrastructure from government and corporate sectors

Positioned in the geographical heart of Brisbane’s west corridor, a location
experiencing exceptional growth, Ripley Town Centre is the major designated
business and retail address1 to serve the Ripley region2.

Boasting a casual yet social lifestyle amongst an abundance of natural
landscapes. It is expected that an additional 133,000 people will call the Ripley
catchment home over the next 18 years4.

It is ideally located approximately 10 km south-east of Ipswich CBD and 40 km
south-west of Brisbane CBD, with close proximity to both Cunningham and
Centenary Highways.

This will allow the Centre to position itself as the leading destination for leisure,
shopping, business, learning, sport and events.

Ripley Town Centre is surrounded by a number of infrastructure and residential
developments aiding one of the fastest growing populations in Queensland3.

 ocation Ripley Town Centre, Queensland, Trade Area Analysis (Stage 1). All figures as at
L
June 2016. All figures are based on 2011 SA1 boundary definition with the exception of 2006
which is based on 2006 CCD boundary definition. 2006 and 2011 ERP is calculated using 2011
enumeration factor. Sources: ABS; QGSO.
*
Commencing early 2019
1

Urban Land Development Authority, Ripley Valley Urban
Development Area, Development Scheme October 2011
3
ABS, 3218.0 - Regional Population Growth, Australia, 2016-17
4
URBIS Ipswich LGA and Ripley Analytics 2018
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EVERYTHING IS
WITHIN EASY REACH:
• ~40 minutes to Brisbane CBD and
~45 minutes to Brisbane International
airport via major road networks
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Ripley Valley Region Urban Core

Stops for Bus route 531:

1

Springﬁeld Central station

Proposed Rail Track 1
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Ripley Town Centre
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Ecco Ripley
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Yamanto Village

 ipley Medical Centre opening early 2019.
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PERFECTLY POSITIONED

INVESTMENT & HOUSING

TRADE AREA1

INCOME1

INFRASTRUCTURE PROJECTS

•	The primary sector
encompasses the eastern
portion of the Ripley region
including the suburbs of
Ripley and South Ripley.

Average household incomes are
higher than the Brisbane and
national average, given the larger
than average household size of 3.1
persons per household compared
to the Brisbane metropolitan and
national average of 2.6.

A number of infrastructure projects are either under way or planned for the
Ripley region supporting the exceptional growth and development in the area.

•	The secondary north
sector covers north of the
Cunningham Highway and
includes the suburb of
Winston Glades.
•	The secondary west sector
contains the remaining western
portion of the Ripley PDA,
comprising the developing
suburb of Deebing Heights.

POPULATION

1

•	The average annual change
across the primary trade area
is 41.5% to 2020 and 21.7%
to 2026.

CUSTOMER

1

•	Residents of the main
trade area are generally
younger than the Brisbane
and national average.
•	Home ownership levels are
high throughout the main
trade area.
•	A large family market resides
throughout the main trade
area, with over 60% of persons
residing in couple with
dependent children households.

• New bus network linking the Centre with Brisbane and Ipswich CBD’s10
• Western Ipswich bypass freight network3
• AUD$200 million Ipswich motorway upgrades4
• Proposed transit centre, seamlessly linking the region via train and bus⁵

EXPANSION
There are approximately 20 active residential developers in the area with
approximately 7,500 new lots approved.5
• AUD$1.5 billion expansion of the Amberley Royal Australian Air Force base6
• New AUD$200 million Australia Post facility7
• AUD$150 million Ipswich city renewal project8
• AUD$124 million in funding to commence Stage 1A of redeveloped and new
services for the Ipswich Public Hospital9

•	The average annual change
across the secondary trade area
is 11.1% to 2020 and 8.9% to 2026.

	Location Ripley Town Centre, Queensland, Trade Area Analysis (Stage 1). All figures as at June 2016.
(this source applies to all trade are information, income and customer information)
2
http://statements.qld.gov.au/Statement/2018/11/12/new-bus-routefor-ripley-valley-and-springfield-central
3
Queensland Government, ‘Shaping SEQ - Draft South East Queensland Regional Plan October 2016’
4
https://www.tmr.qld.gov.au/Projects/Name/I/Ipswich-Motorway-Upgrade-Rocklea-to-Darra-Stage-1Granard-Road-to-Oxley-Road
5
Planning and Development Quarterly Activity Report June 2018, Ipswich City Council
1

URBIS Ipswich LGA and Ripely Analytics 2018
https://about_council/media/articles/2018/australia-post-seals-deal-for-redbank
8
Ipswich City Council, ‘Business in Ipswich’ http://www.ipswich.qld.gov.au/business/business_in_ipswich
9
	http://statements.qld.gov.au/Statement/2018/3/12/palaszczukgovernment-delivers-on-ipswich-hospital
-election-commitment
10
http://statements.qld.gov.au/Statement/2018/11/12/new-bus-route-for-ripley-valley-andspringfield-central
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Masterplan is indicative only and subject to change.
Artist impression. Interconnected areas 2 to 10 are proposed only.
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THE MASTERPLAN¹
Beyond traditional. A masterplan
with real vision and purpose, Ripley
Town Centre is designed with the
changing needs of people in mind.
Complemented by the
contemporary setting of lush tree
lined streets, destination parklands,
rooftop gardens, inviting pedestrian
walkways and cycle paths.
Ripley Town Centre has been
masterplanned with a ‘20 minute

Estimated AUD $1.5
billion total project
development value

neighbourhood’ philosophy
that creates a low-carbon,
connected community.

Ripley Town Centre has been masterplanned across 10
interconnected areas¹ that have the flexibility to grow
and adapt to meet the future needs of the different
communities they serve.

Once complete, this world-class
destination will be a shining
example of urban construction
living harmoniously with nature;
a fusion of innovation and
development excellence that
will define the future of living
in the region.

1

CIVIC HEART

2

THE HUB

31 hectares of available
land for development

~2 hectares of public and
cultural space within Ripley
Town Centre

2,000 residential apartments

Regional healthcare and
community facilities

Surrounded by 40 hectares
of parkland and open space

Creation of approximately
20,000 jobs

Proposed transport hub
linking the region via
train and bus

Indoor and outdoor
sporting facilities built to
the highest level

A place for cultural
institutions, education
and retail experiences
surrounding a green
forecourt.2

6

HEALTH and WELLBEING

7

GATEWAY NORTH

3

CENTRAL

8

THE ESPLANADE

9

THE GREEN
A live, work and learn
village environment for
young professionals,
students & creatives.

SOUTH VILLAGE
Medium to high rise
residential for active
lifestyles with ground
level retail conveniences.

Indoor/outdoor dining
and retail precincts with
community swimming
lagoons and spaces.

5

NORTH VILLAGE
Eclectic bars,
restaurants and shops
with high-street character
and open space access.

Open laneways and
treelined boulevards
home to experiential
retail and mid-rise offices.

4

Hospital and aged care
facilities for training,
education and research
with short term
accommodation

An iconic ‘Flat Iron’
building with heritage
inspired architecture
and a shaded plaza.

Exceptional quality office,
hotel and residential
accommodation above
Ripley station.

Approximately 1,000,000
sqm GFA on completion

Masterplan is proposed only and subject to change. Stage 1 of the masterplan was delivered in May 2018.
See IMPORTANT NOTE on back page.
1

A TRULY CONNECTED COMMUNITY

10

PARKSIDE VILLAGE
Residential terraces
with open roof top green
spaces and tree lined
street level offices.

	Stage 1 of the masterplan was delivered in May 2018, ~9,400 sqm retail and office space.
Please see IMPORTANT NOTE on back page.
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AT THE HEART
Stage 1 of the Sekisui House masterplan was
delivered in May 2018.
Central to the sustainable design philosophy,
the vision to create a destination of excellence
has sprung to life.
Ripley Town Centre is the designated retail
and business destination to serve the region
into the future. The community have developed
a sense of belonging and crave more.
Delivered to date:
• ~9,400 sqm total GFA
• Full line Coles, BWS and pharmacy
•	Approximately 20 retailers - across café and
casual dining, health and beauty, services
and business
• State of the art, newly designed
Anytime Fitness
•	400 car parks
•	Medical Centre and Minka Place
community facility.1
•	~1,600 GFA office space

1

Scheduled to open early 2019
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AWARDED 5 STAR
GREEN STAR DESIGN
Sustainability is a primary objective for Ripley Town
Centre, and as such the centre has incorporated a
number of sustainability initiatives and outcomes,
targeting a 5 Star Green Star Design and As-Built rating.
Long term sustainability has been carefully considered
across all aspects of the development to meet the
needs of future generations. This includes the use of raw
materials in design and build, to reflect the connection
with the natural environment, by dissolving the
boundaries between inside and outside environments.

Ripley Town Centre’s car park incorporates
solar panels generating ~75% of the
electricity for the existing shopping precinct
Water sensitive urban design principles have
been used to manage storm water, prevent
pollution of local waterways and provide
greater efficiency
The Centre incorporates energy efficient
glazing, shading and insulation to provide
thermal comfort to occupants and to
minimise energy consumption
A centralised electricity embedded network
enables electricity to be purchased in bulk
and provided to tenants at a competitive rate
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THE DESTINATION
TO DINE & UNWIND
Light, airy, cool and inviting. Truly reflecting
its natural environment, the Centre presents
an alfresco setting for eating, drinking
and socialising.
Great quality takeaway, cafe and restaurant
food offers that appeal to the community
with exceptionally friendly service.
Surrounded by internal garden beds with
flowing streams of water that encourages a
relaxed atmosphere and provides discovery
and exploration for young families.
Along with beautiful lighting and ambiance
to create a distinct night-time feel.
A TRANQUIL AND COMFORTABLE EXPERIENCE
THAT FLOWS SEAMLESSLY FROM INSIDE
TO OUTSIDE.
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THE HOME OF HEALTH
& BEAUTY
The health and beauty offer is an
extension in delivering exceptional
service and experience for the region.
The Centre delivers beauty
experiences including a hair salon,
massage clinic and nail bar, allowing
locals to indulge a little, while also
providing key health services across
dental, pharmacy, a gymnasium and
a medical centre*.
Ripley Medical is the only medical
facility located in the Ripley urban
core. Providing GP services,
pathology, physiologist, audiologist
and other specialist services.
RIPLEY TOWN CENTRE INTENDS TO
BE A FAVOURITE HEALTH AND BEAUTY
DESTINATION FOR LOCAL FAMILIES,
ENRICHING LIVES.

* Scheduled to open early 2019.
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THE MEETING
POINT FOR WORK
& BUSINESS
Offering a blend of shopping and work
based experiences, Ripley Town Centre
will cement its position as a vibrant hub
of commerce, technology, innovation
and excellence.
A sustainable office environment with no
compromises allows for businesses to be
based at the heart of this master planned
sustainable community.
Presenting the only compliance ready
office space in the region.
•

1,600 sqm office space available with
low occupancy costs

•

Abundance of natural light

•

Premium level finishes

•

 nergy efficient water, air-conditioning,
E
lighting and glazing

•

Embedded electricity network

•

Rainwater harvesting and re-use

•

Centre management team on site

16
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THE OPPORTUNITY

GROUND FLOOR

Ripley Town Centre is on its way to delivering a
new era of mixed use retail.

LANEWAY

We invite you to partner with us in redefining
and creating a new world of shopping,
commercial and lifestyle experiences.
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FOR LEASING ENQUIRIES PLEASE CONTACT
ENQUIRIES@RIPLEYTOWNCENTRE.COM.AU
PHONE 07 3556 4601 OR 0434 992 583
RIPLEYTOWNCENTRE.COM.AU
20 MAIN STREET (OFF RIPLEY ROAD),
RIPLEY, QLD, 4306

IMPORTANT NOTE: References to amenities, shopping and entertainment are
believed to be correct as at January 2019. There are a number of amenities
and facilities referred to which are proposed only, outside the control of Ripley
Town Centre Pty Ltd and its related entities (RTC) and subject to approval
and delivery by third parties unrelated to RTC. These proposed amenities
and facilities (including but not limited to proposed railroad, education and
medical facilities) may or may not proceed. If these amenities are important,
interested parties should make their own enquiries. Interconnected areas 2 - 10
on the masterplan are proposed only and may or may not proceed. Maps are
not to scale. Time and distance estimates are approximate only and assume
no adverse traffic conditions. While care has been taken to ensure that all
information contained in this brochure is accurate, RTC does not represent
or warrant the accuracy. Certain material has been provided by third party
sources which are listed in the brochure. RTC has not verified the third party
material, does not warrant or endorse any of it as being accurate and is merely
passing it on for what it is worth. This brochure is for marketing purposes only.
Interested parties should make their own enquiries and where applicable, obtain
appropriate professional advice as to their particular circumstances. RTC is not
liable for any loss or damage suffered as a result of reliance on any information
in this brochure.

